






Sample

Non-Probability Sample 

Selected by judgment of researcher based on access to and applicability of sample units.

Sample base: 

19 National Design Firm and Ad Agency Creative Professionals

Sample Units: 

Individual art directors, creative directors, and graphic designers from the Sims Boynton 
Photography client database.

Principals  15 
Executives  2
Other  2 
TOTAL BASE 19 

Sample City Spread :  

Chicago  3 
Dallas 4 
Houston 3 
Minneapolis 4 
Salt Lake City  1 
San Francisco      4 
TOTAL BASE 19 

Sample Firm Size :  

Under 5  7 
Small 6 
Medium 4 
Large 2 
TOTAL BASE 19 



Survey Design

Survey combined questions rated on a 5 point category scale,  a 4 point scale, and a 3 
point scale, and  alternative choice questions. Rating pertained to importance, frequency, 
impact, and variance.

Questionnaire was grouped in four categories:

• CHANGES: In business and observations of budget cut impacts

• ATTITUDES: Risk assessment and relevance of client’s hierarchical level 

• ATTRIBUTES: Impact of budget cuts on overall quality & effectiveness of projects

• CREATIVE CHOICES: Analysis of image choices relative to frequency of use, preference,  
   impact from budget, and affect on message clarity.

• PERSONAL REACTIONS:  Respondents observation of changes in media quality and     
   effectiveness from viewpoint of consumer rather than creator.

Data Collection

Survey collected via e-mail both to distribute and return survey, from 11.8.04—11.30.04.  
There were 70 surveys sent out with 2-3 follow-ups each, from which 19 surveys were 
returned. Five respondents who had agreed to participate never returned their surveys, 
and did not respond to the follow-up reminders.

Data Analysis:

To simplify the interpretation of the data, the 5 point scales were reduced to three; none/
small, average, and large/huge.  Data tables were constructed in Excel.
















